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Application Instructions

Doctoral students interested in participating should submit their CV, academic transcripts, and a brief
statement (3-5 sentences) outlining their motivation for joining the seminar. The statement should
highlight how the seminar aligns with their research interests and academic goals. Applications should be
sent via email to tim@business.uzh.ch by March 07, 2025.

Course Overview

This doctoral seminar examines the evolving dynamics of strategy, innovation, and entrepreneurship in an
era defined by platforms, ecosystems, and artificial intelligence. Traditional concepts and frameworks in
these fields are being challenged, requiring adaptation, enhancement, or replacement to address the
complexities of today’s market landscapes. While innovation and entrepreneurship remain central drivers
of economic growth and wealth creation, the advent of digital platforms, Al, and interconnected
ecosystems necessitates a fundamental rethinking of established tools and theoretical assumptions. These
shifts present abundant opportunities for impactful scholarly inquiry. The seminar offers doctoral students
a comprehensive overview of some of the seminal, foundational research, current work, and emerging
avenues for investigation in innovation and entrepreneurship, emphasizing the transformative role of new
technologies and industry structures. By engaging with these topics, students will develop the analytical
foundation and intellectual perspective needed to contribute meaningfully to the academic discourse on
these pivotal management challenges.

Course Delivery

This course is discussion-based, with no formal lectures. Doctoral students will be assigned key papers to
read for each session and will present a concise overview of one or more papers. These presentations will
serve as a foundation for in-depth, engaged discussions with the class, focusing on the novelty, relevance,
and impact of the papers, as well as their academic rigor. Together, through these discussions, we will
cultivate a holistic understanding of the various research domains related to entrepreneurial and
innovation strategies in the contemporary era. The success of our discussions will be driven by your
insights, questions, concerns, and reflections on the readings, as well as how you connect these works to
your own research endeavors.


http://www.fernandofsuarez.com/
mailto:tim@business.uzh.ch

Required Preparation

Students are expected to read all the papers assigned for each session; however, each student will be
tasked with preparing an in-depth analysis of one specific paper. For this, you will deliver a 12-minute
presentation that provides a comprehensive overview of the assigned paper. The presentation should
cover, but is not limited to, the paper’s main research questions, the theoretical framework it draws upon,
the methodological approach employed, its key findings, and its theoretical contributions. Additionally,
presenters are expected to offer their own critical evaluation of the study, highlighting its strengths and
weaknesses and positioning it within the broader context of entrepreneurial and innovation research

Assessment

This course is graded on a pass/fail basis. To successfully pass, students are required to thoroughly prepare
all assigned readings prior to each session, ensuring they are ready to engage thoughtfully with the
material. Active and meaningful participation in class discussions is essential, as the seminar’s success
relies on the collective exchange of ideas and perspectives. Additionally, students must fulfill their
presentation responsibilities by delivering clear, well-prepared analyses of the assigned papers. These
presentations should demonstrate a deep understanding of the material and contribute to the broader
dialogue within the class. Overall, students are expected to consistently demonstrate their commitment to
the learning process and the collaborative nature of the course.
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