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Schedule and topics:
Tuesday 10 September
9am-9.30am  Introduction and outline of the course
9.30am-12noon Session 1: Doing impactful and responsible research (incl. exercise)

Ipm-4pm Session 2: Current debates in CSR research: Participant pitches and
discussion
4pm-5pm Student research presentations/Individual feedback (2x each)

Wednesday 11 September
9am-12noon  Session 3: Current debates in theory building: Participant pitches and

discussion

Ipm-3pm Session 4: Developing a qualitative CSR paper: From raw data to theoretical
insight

3pm-5pm Student research presentations/Individual feedback (4x each)

Thursday 12 September

9am-12noon  Session 5: “Sellling” a CSR paper to a scholarly journal: How to write a
compelling introduction

Ipm-4pm Session 6: Navigating the journal landscape / Meet-the-editor of Journal of
Management Studies: Presentation and Q&A

4pm-5pm Student research presentations/Individual feedback (2x each)

Friday 13 September

9am-11lam Session 7: Writing (and Publishing) Your Qualitative CSR paper: Best
practices

Ilam-12noon Wrap-up
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OVERVIEW AND OBJECTIVES OF THIS SEMINAR

In this doctoral seminar we will explore the contemporary role of business in society and engage with
current debates in Corporate Social Responsibility (CSR). In so doing, we will critically engage with
the state-of-the-art conversation in CSR research, discuss current hot-topics and identify fruitful
avenues for future research that is impactful and of societal relevance. The intent is that our
conversations are interactive and generative, developing not just an understanding of the current field
of CSR but also consider how we go about developing and publishing qualitative research papers in
CSR. We will pay particular attention to different influences on how we set up a paper, what is required
in the analysis of qualitative data, and how we can effectively develop and convey theoretical
contributions.

LEARNING OUTCOMES
By the end of this seminar, you should:

1. Understand the current scholarly conversation in CSR and be able to situate your own research in it.

2. Have a better understanding of current best practices in conducting and writing up qualitative research
specifically in the context of CSR.

3. Understand and be able to develop yourself key aspects of high-quality scholarly papers, such as a
theoretical contribution, novel and original theorizing, and conceptual clarity.

4. Have been able to develop your skills as a communicator of academic ideas.

SEMINAR STRUCTURE

The seminar is comprised of different interactive teaching formats, in some of which the instructor will
take the lead in the discussions, while in others this task is led by participants. Sessions 1, 4, 5-7 are
interactive presentations by the instructor followed by exercises related to participants’ own research
projects. Sessions 2 and 3 are led by participants (see instructions for preparation below).

You are expected to be an active participant throughout the seminar.

GRADING

This seminar is graded as pass-fail. Your learning and the learning of your classmates will depend
upon you arriving to class fully prepared and then participating fully in the discussion. A grade of
pass for the seminar indicates that your preparation for all the sessions and your participation was
excellent throughout.

PREPARING FOR CLASS

Every participant is asked to present two research papers (in teams of two), one for session 2 and
one for session 3. Participants are expected to prepare short pitches about their selected readings and
then lead a group discussion about them. Please sign up for a paper that allows you to work with a
different person in each session (to facilitate getting to know each other and networking). Choose
your readings no later than 15 August 2024 and reach out to your teammate before the start of the
course to discuss your presentation.

For Session 2: Current debates in CSR research, please visit this Google spreadsheet and sign up
for a paper. Read it carefully ahead of the course, focusing on the following questions:

1) What is the research question and empirical/theoretical context of the article?

2) What did you learn after reading this article?

3) What makes the contribution of this article novel and original? How does it substantially
challenge or redirect the conversation?

4) What are implications for CSR research/theory building narrowly understood (for your
own research) and broadly understood (for the scholarly debate)?

5) What would you cite this article for?

6) (How) did the article inspire you with respect to your own research (e.g., regarding content,
theoretical choices, methods, how it is argued/structured, regarding its implications, etc.)?


https://docs.google.com/spreadsheets/d/1oODXuS6gSaoUPbMjza6gpjxplh_DZDDICAOcHcTOMBo/edit?usp=sharing

For Session 3: Current debates in theory building from qualitative data, please select a paper
from this Google spreadsheet and read it carefully before the course keeping the abovementioned
questions in mind.

For sessions 1, 4-7, please read all required readings ahead of the class in order to be able to actively
participate in the sessions.

PRESENTATIONS

Every participant is expected to present their work during dedicated sessions throughout the course
(typically afternoons). This can be your dissertation work or a side project, such as a particular
manuscript you are preparing for journal submission. Ideally, it draws on qualitative methods or is
conceptual. Every student will receive 30 minutes of “air time” to present their work and receive
feedback from the audience. Please select a slot from this Google spreadsheet no later than 15 August
2024.

INDIVIDUAL FEEDBACK

Next to your research presentations, every participant has the option to have a 1-1 meeting with Prof.
Wickert to further discuss their work and any other aspects relevant to their academic career (roughly
30 minutes each). Please select a slot from this Google spreadsheet no later than 15 August 2024.
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Session 7: Writing (and Publishing) Your Qualitative paper
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Daft, R. (1995). Why I recommended that your manuscript be rejected and what you can do about it.
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